
LEVENTHAL SENTER & LERNAN PLLC

May28, 2003

LINDA G. MORRISON [MAIL
(202) 416 089 MORR~soN@LSLLAWCOM

DIRECT FAX
(202) 429 4638

MarleneH. Dortch, Esq.
Secretary
FederalCommunicationsCommission
445 12th Street,S.W.
Washington,D.C. 20554

Re: Notificationof Ex ParteCommunication
MB DocketNo. 02-277;MM DocketNos. 01-317 & 00-244

DearMs. Dortch:

OnMay27, 2003,Farid Suleman,ChiefExecutiveOfficerof CitadelBroadcasting
Company,MeredithSenterofthis office, andI metwith CatherineBohigianofCommissioner
Martin’s office andNandanJoshiofthe Office ofGeneralCounselto discussCitadel’sposition
thatany changesin theradio local ownershiprulemustensurealevel playingfield for vibrant
competitionin radiomarkets.Attachedarea detailedsummaryofthepointsthatwerediscussed
at themeetingandan overviewofcompetitionin theNew Orleansradiomarket.Citadel
emphasizedatthemeetingthat it is arbitraryandunfair for theCommissionto grandfather
existingradiocombinationsthat mayhavebeenformedaftertheabove-captionedrulemaking
proceedingswereinitiated,but notpendingtransactionsthat arecompliantwith thecurrent
contour-basedrule.

Citadelalsostressedthat anyrule changeshouldtakeinto accountthedisparity is station
signals(ClassA vs. ClassC stations)andthatcommonlyownedstationsin aMetro with no
overlappingcontoursshouldcountasasingle stationin themarket. Finally, Citadelurgedthe
Commissionto allow all marketparticipantsto ownthesamenumberofstationsin amarketas
any grandfatheredcluster.



MarleneH. Dortch,Esq.
May28, 2003
Page-2-

As requiredby Section l.1206(b)(2)oftheCommissions rules,copiesofthis letterare
beingsubmittedin eachoftheabove-referenceddockets.

Respectfullysubmitted,

Linda G. Morrison

Attachments
cc: CatherineBohigian,Esq.

NandanJoshi,Esq.



May 27, 2003

CITADEL TALKING POINTS

It Is Arbitrary and Unfair to Grandfather All Existing Combinations,But
Not PendingTransactions.

• TheMediaBureauhasproposedto “grandfather”all transactionsapprovedsince
theissuanceof themarketdefinition NPRM,but notpendingtransactions.

• UndertheMediaBureau’sproposal,grandfatheringwill dependon theluck ofthe
draw— how quickly (ornot) thattheMediaBureauprocessedanapplication.

• TheCommissionshouldalso grandfatherpreviouslyannounced,pending
transactions— signedcontracts— andprocessanyapplicationsin accordancewith
thecontour-basedrule in effectwhenthesedealsweresigned.

~ Citadelandits dealpartnershaveinvestedsignificanttime andresourcesto
negotiateacquisitionsthat complywith thecurrentcontour-basedrule,which
the Commissionhasusedsince1992.

o Citadel andtheotherpartiesto thependingtransactionshadno reasonto
believethat theCommissionwould retroactivelyapplyamorerestrictive
local ownershiprule to thesedeals.

o If theCommissionrequirespendingdealsto beterminated,it would have
an undulydisruptiveeffect on thestationsandtheiremployees,since
manyareoperatedunderLMAs.

~ UnlesstheCommissiongrandfathersall pendingtransactionsandprocesses
the applicationsin accordancewith therulesthat existedwhentheparties
negotiatedthedeal,thenfutureBiennialReviewswill placeacloudof
regulatoryuncertaintyover all negotiations.

2. The CommissionShould Adopt Measuresto Encouragethe Growth of
Competing Groups in All Markets.

a. The New Rule ChangeShould Take into Account theDisparity in Station
Signals(e.g.,Class A vs.ClassC Stations). Commonly Owned Stations
with No Overlapping Contours ShouldCount as a Single Station in the
Market.



• In manysmall andmediumsizeMetros,oneor two companiesown mostof
thestationswith thebesttechnicalfacilities, i.e., stationsthatcovertheentire
marketwith astrongsignal,dayandnight.

• In thesemarkets,Citadelandothernewentrantsmustpiecetogethercoverage
of theMetroby acquiringclustersof ClassA and C3 FM stationsandsmall
AM stations. In manycases,thesesmall stationsdo nothaveoverlapping
contours. Often, astringofsuchstationswill simulcastprogramming,thus
hopingto duplicatethe coverageareaofmorepowerful stations.

• ThenewMetro-basedrule would counteverysmall commonlyownedstation
in theMetrotowardsthelocal cap,evenif the stationshaveno overlapping
contours.

• TheCommissionshouldcountstationswithoutoverlappingcontoursasa
singlestation. This rule wouldbepro-competitivein that it would allow new
entrantsandsmallerradio companiesto builda clusterof smallerstationsto
competewith theClearChannelandothers,whonow dominatemarketswith
thestationswith superiortechnicalfacilities.

• This wouldbeconsistentwith theTV duopolyrule,which doesnotcount
satellitestationsorstationsthat do nothaveoverlappingGradeB contours
notwithstandingthatthestationsarein thesameDMA.

• In thealternative,theCommissionshouldeliminatethesameservice
(AM/FM) cap,andjusthaveacapofthetotal numberofstationsthat one
companymayown in themarket.

b. The Commission Should Allow the 2nd3 rd or4th Largest Playersin the
Market to AchieveParity with the Dominant Cluster.

• Theproposedrule changesmayhavetheunintendedeffectofpermanently
grandfatheringdominantpositionsin manymarkets.Plainly stated,the
Bureauproposesto protectClearChannel’sdominantpositionin most
markets— and,incrediblyenough,to prohibit smallercompetitorsfrom
acquiringstationsthatwould allow themto competeeffectively.

• Therule changesproposedby theMediaBureauwill not reduceanygroup
owner’sdominanceof anymarket.
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• It is unfair, andmakesnosense,for theCommissionto allow ClearChannel
to ownmorestationsin amarketthananyothercompany.

• Ratherthanhamstringsmallergroupsin amarket,theCommissionshould
allow all marketparticipantsto own thesamenumberofstationsin themarket
asanygrandfatheredcluster.

c. The CommissionShould Allow SomeTransferability of Existing
Combinations.

• Manyof thesmallerradio groupsarestill in agrowthphaseandrequire
additionalcapital.

• For example,Citadel,which is currentlyaprivatelyheldcompany,is
preparingto makeapublic offeringofits stock.

• WhenCitadelgoespublic, ownershipby its existing investorswill bediluted
andultimately theywill losecontrolofthecompany.

• TheCommissionshouldnot requirethedivestitureof grandfathered
combinationsmerelybecauseofatransferofcontrolfrom existing financial
investorsto thepublic shareholdersasawhole.

4. The New Metro-BasedRules Should Contain a SafetyValve — a Procedure
for InterestedParties to Show that an Arbitron or BIA Listing ofStations in
a Metro is Over or Under-Inclusive and to PreventGaming.

• CitadelhasdiscoveredoneMetro (Modesto,CA) whereArbitron listsoneof
Citadel’sstationsas“home”to theMetro, eventhoughthestationplacesno signal
andhasno ratingsin theMetro.

• In anothercase(Riverside,CA), BIA lists anumberofstationsin aMetro thatin
fact do not at all reachtheMetro, eitherbecausetheyaretoo far away,in onecase
byhundredsofmiles,or arepartofotherMetros.

• WhenastationmeetsArbitron’sminimumreportingstandardsin morethanone
Metro, Arbitron allowsthestationto selectits “home” Metro. Thus,thepotential
existsfor gamingby groupowners.

• To correctmistakesin station listingsby BIA or Arbitron orotherindustry
sources,andto preventgamingofthenewMetro-basedrules,theCommission
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shouldincludea“safetyvalve” in thenewmarketdefinition to correct for
inaccuraciesin thestationslisted in theMetro.

5. Citadel Is Extremely Concernedthat the ProposedRule May Create a
PermanentCompetitive Imbalance.

• Citadelis so concernedthat theproposedrulewill createapermanentcompetitive
imbalancethatCitadelprefersno grandfatheringto therule asproposed.

• Citadelis thecompanymostaffected(in termsofthepercentageofstationsthat it
would be requiredto divest)by theruleproposedby VictorMiller. Citadelwould
be requiredto divest 16 stations,7.4%of its holdings,to complywith thenew
rule.

• Recognizingthatit maynotbepolitically feasibleto requiredivestituresofall
noncompliantclusters,Citadel urgestheCommissionto fine-tunetheproposed
Metro-basedradiomarketdefinition so that smallercompanieshaveat leasta
fighting chance.

4



Market: New Orleans, LA Competitive Overview Metro Rank: 44

FM Stations

City of
Calls License

FCC Power
Class Freq (kW) HAAT C Owner

Sales L
Year Date Price M
Std Acqd (000) A Format

2002 Est Avg ‘02 ARB 12+ Metro Shares (see rights

)

Revenue Power Local Fall Summer Spring Winter Fall Summer Spring Winter
(000)11 Ratio Comm 2002 2002 2002 2002 2001 2001 2001 2001

WCKW Laplace
WQUE New Orleans
WTIX Galliano
WXXF Lacombe
WXXM Reserve
WTKL New Orleans
WEZB New Orleans
WYLD New Orleans
WRNO New Orleans
WNOE New Orleans
WLMG New Orleans
KMEZ Belle chasse
KSTE Houma
KNOU Empire
WJSH Folsom
WKZN Kenner
WKSY Picayune
KKND Port Sulphur

C 92.3 100.0 1946 d 222 corp 66
C 93.3 100.0 984 c clear channel comm 49 8409
ci 94.3 100.0 981 Fleurde Lis Bcstg 75 9509

A 94.7 5.2 348 e Wilks Bcstg LLC 96 0209

C3 94.9 13.5 440 e Wilks Bcstg LLC 92 0209

c 95.7 100.0 984 a Entercom 53 9912
c 97.1 100.0 984 a Entercom 45 9912

ci 98.5 100.0 902 c clearchannelcomm 71 9303
c 99.5 100.0 1004 e clearchannel comm 67 0208

c 101.1 100.0 1004 c clearchannelcomm 68 9607

C 101.9 100.0 984 a Entercom 70 9912
C3 102.9 4.7 604 e Wilka Bcstg LLC 90 0203

c 104.1 100.0 1946 c clearchannelcomm 68 9702

C2 104.5 7.8 850 On TopcommInc 01 0212
A 104.7 6.0 328 SouthwestBcstgInc 96 0101

ci 105.3 100.0 902 a Entercom 70 9912

C2 106.1 50.0 cp 492 GuarantyBcstgCo 73 9705
ci 106.7 98.0 981 e Wilka BcstgLLC 85 0208

# FM Stations - 18 4 combos - 14

Hot AC

92 Urban
800 Oldies

3,950d2 Rock
d2 Gospel
93 Oldiea
93 CHR

7,500ci Urban AC

12,SOOsw CIsc Rock
gi Country
93 SoftAC

dl Urban/Oldes
6,750 Hot AC
8,500 Urban CHR

975 70s& 80s
93 Hot AC

2,000 Soft AC
sw Modern Rock

FM TOTALS

1,400 1.13

6,800 070

600 0.83

400 0.61

3,700 0.93

3,300 0.92
6,200 0.97

3,400 1.27
4,500 1.03

5,800 1.18

2,600 0.52
1,100 1.20

500 0.29

4,300 1.53
200

3,600 1.15

1.9 1.5
14.9 12.2

1.1 1.0

0.2 0.1

1.0 0.7
6.1 5.0

5.5 4.9

9.8 8.2
4.1 4.2

6.7 5.4

7.5 6.6
7.6 5.4

1.4 1.2
2.6 2.1

0.0

4.3 3.5

0.5 0.4

4.8 4.1

1.9 1.5 1.5 1.5 2.2 2.7 3.3

12.7 12.6 13.0 13.2 13.1 13.4 13.2
0.7 1.3 1.0 0.9 0.7 1.0 0.4

0.2 0.1 0.2 0.3 0.0 0.0 0.3
0.5 0.6 0.9 1.5 1.6 1.1 1.6

5.8 5.0 5.6 4.7 5.3 5.7 5.5

4.9 4.4 5.3 4.5 4.6 4.9 6.2
8.5 9.1 8.2 8.0 8.1 6.7 8.2

3.5 3.6 3.6 3.3 4.4 4.3 3.5
5.6 6.7 5.4 5.5 6.0 6.2 5.6

6.4 6.4 6.6 6.5 6.3 5.8 6.0

6.5 8.0 6.0 5.7 5.2 5.6 5.3

1.2 1.1 1.1 1.5 1.6 2.3 2.3
2.6 2.8 1.9 1.7 1.9 0.0 0.0

0.0 0.0 0.0 0.0 0.0 0.0 0.0

3.5 4.4 3.8 3.2 5.0 4.2 3.4

0.4 0.6 0.4 0.4 0.0 0.0 0.4
3.7 3.9 3.9 5.1 4.5 4.7 3.9

80.0 66.5 68.6 72.1 68.4 67.5 70.5 68.6 69.1

AM Stations

City of
Calls License

Day Night

FCC Power Power
Class Freq (kW) (kW) C Owner

Sales L
Year Date Price M
Std Acqd (000) A Format

2002 Est Avg ~02 ARB 12+ Metro Shares (see rights

)

Revenue Power Local Fall Summer Spring Winter Fall Summer Spring Winter
(000)1/ Ratio Comm 2002 2002 2002 2002 2001 2001 2001 2001

WVOG New Orleans
WTIX New Orleans
WASO Covington
KKNO Gretna
WSHO New Orleans
WFNO Norco
WWL New Orleans
WYLD New Orleans
WGSO New Orleans
WCKW Gary~ille
WLNO New Orleans
WBOK New Orleans
WOOT New Orleans
WSMB New Orleans
WBYU New Orleans
KGLA Gretna

0 600 1.0 0.00 F.W. Robbert Bcstg 64 7406
B 690 10.0 5.00 GHB Bcstg 48 9202

0 730 0.3 0.03 America First Comm 53 9207
D 750 0.3 0.00 Blakes, Robert C, Sr 89 9308

B 800 1.0 0,23 Shadowlands Comm 26 9504
B 830 5.0 0.75 b MC Media LLC 87 9611
A 870 50.0 50.00 a Entercom 22 9912

B 940 10.0 0.50 c Clear Channel Comm 49 9303
B 990 1.0 0.40 b MC Media LLC 46 9611

D 1010 0.5 0.04 d 222 Corp 70
B 1060 50.0 5.00 Communicom 25 9503
C 1230 1.0 1.00 Willis Bcstg Corp 51 8305
B 1280 5.0 5.00 c Clear Channel Comm 23 8409
B 1350 5.0 5.00 a Entercom 25 9912
C 1450 1.0 cp 1.00 ABC Radio Inc 50 0302

0 1540 1.0 0.00 Crocodile Bcstg Corp 69 9202

Chrst/Talk
800 News/Talk
200 News/Talk
275 Christian
675 Religion
700 SpanNarty

g3 Nws/Tlk/Spt
ci Gospel

575 News/Talk
Gospel

700 Religion
450 Gospel

g2 Rhythm/Blue
g3 Talk

1,500 Motivationl
300 Spanish AC

300

200

200
12,900 2.10

700 0.26
300

700 0.89

250 0.22

1,100 1.53

100
200

0,0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

0.5 0.7 0.4 0.5 0.5 0.4 0.6 0.6 0.7
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

0.1 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

0.3 0.9 0.5 0.0 0.4 0.0 0.7 0.8 0.5
9.4 10.6 8.1 6.8 7.8 9.8 8.8 8.3 7.4

4.1 3.5 3.7 3.2 4.1 3.3 2.7 3.4 3.1

0.6 0.0 0.6 0.5 0.5 0.5 0.4 0.6 0.5
0.1 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.4

0.1 0.0 0.0 0.5 0.0 0.0 0.0 0.0 0.0

1.2 0.9 0.9 0.8 1.4 1.0 0.9 0.9 1.0
1.7 1.4 1.4 1.1 1.4 2.1 1.0 1.1 1.4
1.1 0.9 1.0 0.8 1.4 0.7 0.8 0.8 1.2

0.0 0.0 0.0 0.0 0.0 0.0 0.8 1.3

0.4 0.0 0.5 0.4 0.6 0.0 0.6 0.5 0.7

1/ See introduction section for interpretationof revenue estimates.
Investing In Radio 2003 1st Edition. Copyright (C) 2003 BIA Financial Network, Inc. All rights reserved. (703) 818-2425 www.bia.com

Metro Rank: 44
Radio data is current as of 04/23/2003



Metro Rank: 44Market: New Orleans, LA Competitive Overview
0 1560 1.0 0.00 Mapa Bcstg LLC

# AM Stations - 17 # Combos - 7

Stations Profiled - 35 I/ DuOpOlies - 9

63 9305 d Sports

AM TOTALS

Total Local Commercial Share

0.4 0.0 0.0 0.0 0.0 0.4 0.0 0.0

19.6 19.3 17.1 15.0 18.5 17.8 16.9 17.8 18.2

85.8 85.7 87.1 86.9 85.3 87.4 86.4 87.3

Metro Rank: 44
Radio data is current as of 04/23/2003

WSLA Slidell

1/ See introduction sectionfor interpretationof revenueestimates.

Investing In Radio 2003 1st Edition. Copyright (c) 2003 BIA Financial Network, Inc. All rights reserved. (703) 818-2425 www.bia.com



BIA Radio Owner Market Revenue Share Report
Home to Market Stations Only

# #
Market AMs FMs Owner

BINs Estimated Revenue for 2002
Station Market % Share

(000) (000) of Market

NewOrleans,LA 1
New Orleans,LA 1
NewOrleans,LA 1

NewOrleans,LA 1
New Orleans,LA 2

NewOrleans,LA 1
NewOrleans,LA 1
NewOrleans,LA 2
NewOrleans,LA 1

NewOrleans,LA 0
NewOrleans,LA 0
New Orleans,LA 1

New Orleans,LA 0

New Orleans,LA 0

New Orleans,LA 2

New Orleans,LA 1
New Orleans,LA 0

New Orleans,LA 0

New Orleans,LA 0
New Orleans,LA 1

New Orleans,LA 0

New Orleans,LA 0
New Orleans,LA 0
New Orleans,LA 1

New Orleans, LA 17 23

1 222Corp
O ABC RadioIncorporated
0 America FirstCommunications

o Blakes, RobertC, Sr
5 ClearChannelCommunications

o Communicom

O CrocodileBroadcastingCorp

4 Entercom
0 F.W. RobbertBroadcasting

1 FleurdeLis Broadcasting

1 Friendsofwwoz Inc

O GHB Broadcasting

1 GuarantyBroadcastingCompanyLLC
1 LouisianaStateUniversity

o MC Media LLC

0 MapaBroadcastingLLC
1 On TopCommunicationsIncorporated

1 ProvidenceEducationalFoundation

1 Radio for theBlind & HandicapInc

0 ShadowlandsCommunicationsLLC
1 SouthwestBroadcastingIncorporated

1 Tulane EducationalFund

4 Wilks BroadcastingLLC
0 Willis BroadcastingCorporation

Market Total

1,400 65,400

100 65,400
65,400

200 65,400
22,950 65,400

65,400
200 65,400

31,100 65,400
65,400

600 65,400
65,400

300 65,400
200 65,400

65,400

500 65,400

65,400

500 65,400

65,400

65,400
65,400
65,400

65,400

65,400
65,400

65,400

6,600
700

65,350

Mkt
Rank

44

44
44
44
44
44

44
44

44

44

44

44
44
44
44
44
44
44
44
44
44
44
44

44

2.1%

0.1%

0.3%
35.0%

0.3%
47.5%

0.9%

0.4%
0.3%

0.7%

0.7%

10.0%
1.0%

99.9%

rinted: 05/23/2003Data: 04/23/2003 (C) BIA Financial Network, Inc. Page 1
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